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wishing to find something
out about other people or
touch base with friends and
like-minded people.

The social networking rev-
olution has penetrated most
corners of society and now a
north-east company has tak-
en it and gone green.

Members of www.carbon-
earth.net can share environ-
mental tips, check out their
neighbours’ eco-strengths or
weaknesses and keep an eye
on the global picture of car-
bon emissions.

Those on the network will
be able to work out their own
carbon footprint and sée that
of others, including finding
the worst offenders.

The site has been created by

Aberdeen company Carbon
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son, a graduate of Aberdeen’s
Robert Gordon University,
and Edward Kucharczyk.

Mr Nekonamn, 23, said: “We
are really excited. It has been
a great project to develop.”

Director John Gillies said:
“We want to be the environ-
mental equivalent of the BBC
news website, the site that
everyone goes to for green
issues and questions.

“We have come to the pro-
Jject with one object and that
is try to save as much carbon
as we can.”

The free software will make
a huge difference to big busi-
nesses as well, he said.

Leaving a computer mon-
itor on overnight wastes
enough energy to laser-print
800 A4 pages.
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